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“To wander forth into the social 
sciences without ‘an approach’  is 
almost like going naked into a 
shopping mall” – Billig (2013:38) 

“The bad writing, which I am 
writing about, has not been 
produced by too little education. 
Quite the contrary, you have to 
study long and hard to write this 
badly. That is the problem” – Billig 
(2013:11) 



THE ‘NAKED TRUTH’ APPROACH – SHOW AND TELL 

Illustrate the symbiotic relationship between social capital and the small town newspaper 

via recourse to examples from the Smiffie, bearing in mind that the publication is itself a 

manifestation of already existent social capital. 

The small town newspaper as an asset – a public good (but not discounting the 

possibility of its functioning as a divisive liability thereby destroying social capital) 

Community newspapers, in and of themselves, have no agency – this rests with the 

people who run them (the human capital) 



THE ATROPHY OF (CERTAIN FORMS OF) ASSOCIATIONAL LIFE 

Putnam, R.D. 2000. Bowling alone 
: The collapse and revival of  
American community. New York:  
Simon & Schuster. 

Putnam, R.D. & Feldstein, L.M.  
2003. Better together: restoring  
the American community. New  
York: Simon & Schuster. 

Putnam is very thin on the  
Impact of telecomms advances 
(weak-tie social capital) 

Turkle, S. 2011. Alone together:  
why we expect more from  
technology and less from each  
other. New York: Basic Books.  



BACKGROUND TO ‘SEMIGRATION’ 

“The state of recreational facilities has taken a severe dive. For example, the tennis courts and 
bowls club above Goldman Street on Park Lane are abandoned and out of use, as is the tennis 
club at Florida Lake. The public swimming pool was out of use and other surrounding 
recreational buildings in less than optimum condition. Furthermore, the Florida Lake area used 
to be a hub of activity and socialising, but it is no longer a favourable area to visit as residents 
indicated that it is now a hang-out for drunks and vagrants… The decline in recreational facilities 
has therefore negatively affected possibilities for interracial socialisation in the community.” 

      http://www.s4.brown.edu/southafrica/Reports/Johannesburg/Florida.pdf 

•!This is the sort of urban environment (decay) that has typically become a feeder (“push factor”) for 
‘semigration’ to small towns with a demonstrable sense of pride and community (“pull factor”) 

•!But how to represent (showcase) your town as being desirable to prospective migrants/tourists? 

•!Just one avenue is via a community newspaper (hardcopy publication is to a website as a written letter is to an 
e-mail). Websites just do not have the same local impact, especially in rural South Africa where connectivity is 
often still quite rudimentary or a novelty. 

•!> ADDRESSES NEED FOR “Social cohesion: Building the 
fabric of local communities”  



HIGH SOCIAL/HUMAN CAPITAL > THE ‘BOUTIQUE’ TOWN  

•! Song of the Leiwater (2011) is a thinly fictionalised 
576pp account of  small town dynamics in Middletown 
(Prince Albert). Why the name ‘Middletown’?     

!"





SMITHFIELD’S SMIFFIE (2004 - ) (CONNOTES SMALLNESS, CUDDLINESS AND  
SCRUFFINESS – AFFECTION ONE MIGHT HAVE FOR A PET – SUBLIMINAL PLAY ON ‘SMURFS’?)  



SMALL TOWN NEWSPAPER CHARACTERISTICS 

•! Intensely personal – everyone knows who said what about whom even under 
cloak of anonymity – ‘hot house’ effect 

•! Vulnerable to capture by special interest groups – ‘freedom of press/speech’ 
invoked to use paper (esp. letters page) as platform to launch personal attacks - 
commentary that is “hateful, potentially libelous, and, at times, just plain weird.” 

•! Vulnerable to being caught up in cross-fire 
•! Requires skilful editorial oversight  - great integrity (verging on heroic) 
•! Must not degenerate into editor’s blog – must strive for impartial inclusivity. 
•! Not in competition with mainstream media 
•! Disseminates local information 
•! Very important link with local government and agencies (police, clinic etc) 
•! Challenge to also function as marketing tool (get the image/brand/message ‘out 

there’) – engage tourists passing through as ‘honeybees’. Fine balancing act 
due to vested interest pressure to ‘airbrush away’ the negative.  

•! Continuity/regularity sends message of community solidity/resilience 



EDITORIAL CHALLENGES 

•! “If community journalism teaches nothing else, it’s that there is no black-and-
white. Disagreements… have histories far beyond the surface facts” (Mitchell & 
Kingston 2002:7). 

•! “Loss of good will from a community can be poison to a small-town 
newspaper” (Mitchell & Kingston 2002:8). 

•! “In a small town even a harmless, arguably thoughtful and nice gesture is likely 
to cause offence to someone” (Mitchell & Kingston 2002:9). 

•! “Tired of insulting each other, readers turned their wrath on the 
newspaper” (Mitchell & Kingston 2002:10). 

Mitchell J.A. & Kingston, L. 2002. Applegate: Freedom of the press in a small town. Lanham, ML.: University Press 
of America.!



SOCIAL CAPITAL IN A NUTSHELL  

The core idea of social capital theory is that social networks 
have value… [and] affect the productivity of individuals and 
groups… social capital refers to connections among 
individuals – social networks and the norms of reciprocity and 
trustworthiness that arise from them. In that sense social 
capital is closely related to what some have called ‘civic 
virtue’.  
Putnam (2000:19)  



“STRONG-TIE” SOCIAL CAPITAL  



BRIDGING (LEFT) (HORIZONTAL) AND LINKING (RIGHT) (VERTICAL) 
SOCIAL CAPITAL 



BONDING SOCIAL CAPITAL 



LINKING SOCIAL CAPITAL 



BUILDING HUMAN CAPITAL VIA RECOGNITION AND AFFIRMATION 

•! “… genuine excitement at seeing their names in 
print and a strong desire to repeat the 
sensation. I felt like a drug dealer watching the 
customers come crawling back for 
more” (Mitchell & Kingston 2002:22). 

•! “The children of a community are the most 
important things in the world to the 
taxpayers” (Mitchell & Kingston 2002:26).  



RACIAL BRIDGING IN SMITHFIELD 



(… IF HE EVER CATCHES UP WITH ME!!) 

Said the King sternly to the White Rabbit: 

Begin at the beginning 
and go on till you come 
to the end: then stop. 


